




You may notice a new look to this week’s  
Visitor and the FCC website. We are excited 
to unveil a new visual identity for First Chris-
tian Church! 

Last year, the Evangelism and Communications depart-
ments began discussing the possibility of an updated web-
site for the church. In the early weeks of the pandemic, the 
website and online presence for FCC became a top priority 
as church members (and others across the country!) en-
gaged with the church almost exclusively online. 

In researching a solution for online giving (another import-
ant need for the church during the pandemic), members 
of the Communications Department discovered a 
company called Subsplash, which specializes in digital 
solutions for churches of all sizes. Subsplash proposed a 
solution not only for online giving, but also for a self-
managed, flexible website, as well as a mobile app. 

Control of the website was a key benefit, since our pre-
vious website was managed by an outside agency that 
charged fees for changes or additions. Church members 
and volunteers are excited to have a much more flexible 
solution that will allow us to be in the driver’s seat and 
make adjustments and improvements quickly as needed. 
The Subsplash solution is also much more cost-effective 
than having a website built by an outside agency.

In designing the new website, the team had several goals:
• Our website is considered the “Front Door” of our

church. The primary audience is people who are not
familiar with FCC. The secondary audience is people
who are familiar with us but need a specific piece of
information. Writing style, imagery, etc. is used with
this in mind.

• Highlight FCC’s best qualities and give plenty of infor-
mation without becoming overwhelming.

• Make people want to attend worship in person (or for
now, view the YouTube service).

• Make it easy for people to find ways to participate.
• Look current and relevant in today’s media, which will

appeal to a broader audience. Current web trends:
• Image-driven: high-quality images create intimacy

and make people feel like they are there.
• Break text into shorter, more digestible chunks of

information to help people locate information they
want quickly.

• Plenty of white space to give eyes a rest and break
up/organize information.

A new color palette was developed:
• Two colors of blue and a neutral cool gray predomi-

nate; red is used as a highlight color.
• In color theory, blue feels calm, soothing, and relates

to trustworthiness. It also works well because newer
photos of the church feature the new blue carpet in
the sanctuary.

• Red feels invigorating and exciting and relates to
strength. It should be used more sparingly because it
will always call attention to itself. This color is inspired
by the traditional color of the Disciples of Christ logo.

New FCC Visual Identity and Website Launched

Check out the new website at  
firstchristian.org. See the reverse of this 
page to learn more about our new logo. 
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In addition to the website, we decided it was 
time to update the FCC logo. Other updates 
to our visual identity will involve changes to 
social media and our YouTube channel.

New logo design goals:
• Feature our long history but also look current
• Highlight one of our most recognizable features: our

historical building
• Convey our attitude: “Classic in Style, Fresh in Spirit”
• Incorporate the Disciples logo (chalice)
• Be flexible with size and color scheme (can be used in

white, black, or a color)

Going Forward
These new tools will help committees like Communications 
and Evangelism welcome new people and support our 
current membership. The website will help our staff get 
information out more efficiently and with less effort and 
cost. 

Coming Soon: Mobile App!
A mobile app is also in the works and will be available in 
the coming weeks on both Android and Apple devices. The 
mobile app will be primarily for members of the congrega-
tion and will offer new ways to stay informed about church 
events, access worship and sermon content, help groups 
communicate, and much more. Stay tuned! 

Location  
incorporated 
to differentiate 
us from other 
First Christian 
Churches

FCC iconic church tower—
recognizable feature

Modern, sans serif font 
looks toward future

Shows 
history

Tagline indicates 
attitude & what 
people can expect 
FCC to feel like

Chalice logo indicates we are 
a Disciples congregation

New First Christian Church Logo
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